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WGBH - continued from page 1

public radio programs heard nationally,
as well as the single largest producer of
prime-time programming for PBS, on air
and on the Web. Among the programs
produced at its Guest Street studios are
Nova, Frontline, Masterpiece Theatre,
American Experience, Arthur, Curious
George, and Antiques Roadshow.
WGBH invented the technologies (cap-
tioning and descriptive video) that make
media accessible to the 36 million
Americans with hearing or vision disabili-
ties, and millions of teachers and stu-
dents benefit from the innovative multi-
media classroom tools created at WGBH.

“Our relocation to
Brighton is more
than simply a story
about our building
new headquarters,”
says WGBH's
Marita Rivero, vice
president and gen-
eral manager for TV
and Radio. “We're also building commu-
nity. One of the things we're most excited
about is that we'll finally have the space
we need to invite the public in for screen-
ings, performances, lectures, and events
that amplify the impact of WGBH's pro-
grams and strengthen our local partner-
ships.”

Marita Rivero

The new studios were designed by
Polshek Partnership (whose credits
include the Clinton Presidential Library in
Little Rock and the Rose Center for Earth
and Space at New York's American
Museum of Natural History) to reflect
WGBH's commitment to transparency
and openness. “Our environmentally
and neighborhood-friendly headquarters
feature street-level studios with large
glass windows that let passersby glimpse
the creative activity behind our walls.”

It's that creativity and commitment to
reflecting diverse points of view that

make WGBH's new headquarters a true
home for public media. “One of the
WGBH production units that I'm most
proud of,” says Rivero, “is La Plaza, now
celebrating more than 30 years of out-
standing programming for and about our
diverse Latino community.” The unit is
aptly named, says executive producer
Joseph Tovares. “In Latin America,

'plaza’' refers to the
town square, a meet-
ing place where ideas
are exchanged. We
think of the programs
we produce through
La Plaza as the equiv-
alent of this town
square, a place
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Joseph Tovares

continued on page 15
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HACC elects Ana Portillo

to Board of Directors

A long-time contributor and activist within Greater Boston's
Hispanic community, Ana is the Director of Membership
Development and Services for the HACC.

Ana is currently a realtor for Bowes Pennell & Thompson
GMAC Real Estate, in Arlington, MA. She is fluent in
Portuguese, Italian, Spanish and English.

She started her diplomatic career for the Mexican Government
as the Advisor to the Undersecretary of Economic Affairs. In
Portugal, at the Mexican Embassy, she served as the
Diplomatic Officer and Commercial Attaché, Economic,

Ana Portillo was the Cultural Attaché for the Mexican Embassy
in Bern, Switzerland. In Mexico City, Mexico, she worked at the
Ministry of Foreign Affairs as Program Manager, and General
Coordination of Women's issues.

Recently, she has worked for the Office of the State Senator
Jarrett Barrios, where she was responsible for organizing the
Latino Community.

Ana Portillo Consulting LLC, Boston, MA, Translation and
Interpretation Services specializing in the medical, financial

and legal fields - Portuguese, Italian and Spanish into English.

She can be reached at AnaPortillo@AnaPortillo.com.

m*:II&T %ﬁh al Estate

1010 Massachusetts Avenue, Arlington, MA 02476
aportillo@bowesre.com
Office: (781) 648-3500

Commercial and Tourism Section.

Cell: (781) 267-9933

Journalist - continued from page 5

Vasallo shares the Fenway experience
exuberantly with his loyal readers. To
celebrate EI Mundo's 35th birthday, he
organized the "Festival Latino at
Fenway," which he said he wants to hold
each year.

And three times a year, Vasallo honors
Latino middle school students at Fenway
with a larger-than-life ceremony, part of
the Latino Youth Recognition Day pro-
gram he founded 12 years ago.

"That's the thing I'm most proud of, by
far, head and shoulders," Vasallo
beamed. At the ceremonies, he reads
aloud the names of each of the students
in front of thousands of onlookers. It's an
experience, he said, they never forget.

Vasallo is part of the framework of
Boston's Latino community, and the
Cuban-American, a graduate of Boston
College, sees a bright future for El
Mundo.

His first task: expand distribution.

"lt's one of those papers that we found
has a high level of acceptance," he said.
"It's just getting it out to more people.”

One idea is the colorful EI Mundo van.
"Visible, fun," he said. "A kind of moving
billboard that is always filled with news-
papers."

More hands would help, too. Giselle
Sterling is a junior at University of
Massachusetts at Lowell and an EIl
Mundo intern. On Friday, she accompa-
nied Vasallo to the game. When asked
what her internship entails, she politely
laughed. "What don't | do?"

Vassallo Il is interested in gaining more
interns, through Northeastern's co-op
program, interns who may later become
permanent employees, he said.

Vice President of Northeastern's Latin

American Student Organization Victor L.
Morales said an internship at a Spanish
paper would be invaluable experience
for a Spanish-speaking journalist and a
chance to flex their bilingual muscles.

"People like being able to combine what
they know to make [a product] unique,”
he said. "Language is a part of that."

And the bilingual stance of EI Mundo
strengthens both publication and com-
munity, said the senior English major.

"Publications like EI Mundo are at the
front of being able to communicate to
those that many [papers] miss because
of language barriers," he said.

As the sun set over the Green Monster,
Alberto smiled.

"There is nothing like EI Mundo to keep
me connected to the Latino community,"
he said. "Nothing even comes close."
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WGBH - continued from page 13
to look at important issues from the

Latino perspective.”

That's the idea behind La Plaza's latest
series, Maria Hinojosa: One-on-One,
which premiered in May 2007. The
series features the award-winning jour-
nalist in conversation with America's
foremost Latino artists, writers, activists,
and civic leaders. Produced at WGBH's
new studios, One-on-One airs both local-
ly and nationally. Viewers also can watch
full programs on wgbh.org/oneonone as

SAVE THE DATE

well as download podcasts of selected
clips. In addition, 10 episodes have been
recorded in Spanish and are being dis-
tributed by V-me, a Spanish language
digital public television service that
launched this March.

“One-on-One is just one of many pro-
gramming efforts WGBH is undertaking to
serve our region and our nation's growing
Latino population,” Rivero says. “We're
hard at work on a new multimedia health
initiative that will look at diabetes, a dis-

ease that disproportionately affects
Latinos. We've also got an exciting
national production in the works focusing
on Latin music. And, of course, we have
big plans to mark Hispanic Heritage
Month this fall on TV, on radio, and online.

“Providing a home for multiple points of
view, celebrating diversity, serving our
community and the nation with programs
that inform, inspire, and entertain,”
Rivero concludes, “is what WGBH is all
about.”

POJEROME+RO

100 most influential people
for the Hispanic community

of Greater Boston
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Corporate Sponsors

Gold
m City of Boston -
Department of Neighborhood Development

m Sovereign Bank
m Comcast Cable
m VerizonWireless
m Citizens Bank

Silver
m Blue Cross Blue Shield of Massachusetts
m KeySpan Energy Delivery
m Boston Red Sox

Copper
m Stop & Shop
m Staples
m Citibank
m Fisher College
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City of Boston

Thomas M. Menino, Mayor
Department of Neighborhood Development
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